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PABOYAA MPOrPAMMA YYEEHOW ANUCLUNIUHDI

b51.B.06 YcTHaA 6M3HeCc-KOMMYHUKALMA Ha NepPBOM MHOCTPAHHOM A3bliKe (AaHFMIACKKUIA A3bIK)

1. indbp n HaMmeHOBaHUe HanpaBfieHUA NOAroTOBKU/cneunanbHOCTH:
45.03.02 JInHreuctuka

2. Mpocdunb nogroroBkM/cneumanmsauyumn:
Teopus 1 npakTuKa MeXKynbTypPHOW KOMMYHUKaLUN

3. Kanudumkauus (creneHb) BbinyckHUKa: 6akanasp
4. dopma oByUYeHUA: o4Has

5. Kachepgpa, oTBevarLwas 3a peanmsaumio AUCLUUNIINHDbI:
Kadenpa aHrnuimnckon punonormm

6. CoctaButenu nporpammbl: [lonoBa [dapbs AnekcaHOpoBHa, K.(P.H., [OOLEHT,
bouyapoBa MapuHa BnagumupoBHa, K.¢.H., goueHT, 3aBbsnoBa Jlunua AnekceeBHa, K.o.H.,
npenogasaTenb, CtenaHnwesa Codbs AnekceeBHa, npenogasaTesb.

7. PekomeHgoBaHa: Hay4yHo-meToan4eckum coseToM pakynbTteTta Pl O,
npotokon Ne 8 ot 23.05.2022 r.

8. Y4yeOHbIn roa: 2023/2024, 2024/2025, 2025/2026 CewmecTp: 4-8



9. LUenu v 3apgayum yye6HOM ANCLUUNIIUHDI:

10.

11.

Llenb gucumnnnHel — 03HaKOMIIEHWe CTy4eHTOB C 6a30BbIMU ANCKYPCUBHBIMU CTpaTernsMmm
MHOA3BIYHOrO NoBeAeHns B cdepe AeNoBOM KOMMYHMKAUWW, a Takke C OCHOBHbIMU
ANCKYPCUBHBIMU OCOBEHHOCTSIMU YCTHOM 4EM0BON KOMMYHUKALNN B MHOSA3BIYHOW A3bIKOBOM
KynbType.

Peanusauusi nocTtaBneHHOM LEnn ocyllecTBNsieTcs bnarogaps peLlueHuio crieaytoLmx
3apav:

1) pa3BuUTb N yCOBEPLUEHCTBOBATL peYvYeBble YMEHNA, 3a4eNCTBOBaHHbIE Ha KaXgoM aTane
BedeHus ananora/nonunora Ha MHOCTPaHHOM A3bIKE B YCITOBUAX 6I/13HeC-Cpe,D,bI;

2) 03HAaKOMUTb CTYAEHTOB C A3bIKOBbIM KOMMOHEHTOM YCTHOrO AenoBoro oduieHnsa Ha VA,
Hanp. A3bIKOBbIE CPEACTBA KOre3mm U KOrepeHTHOCTWU, CPeACcTBa NOLAEP)KAHMS pannopTa C
ayauTopuen, , cnocobbl S3bIKOBOro 0hOPMIEHUsS Hayana, OCHOBHOM 4acTu M 3aKNioYeHns
Ananora/nonunora B ycrnosus GusHec-cpeapl;

3) NO3HaKOMUTb OByYalLWNXCS C TexHonorven nogaepXaHns adeKTMBHOrO pannopTa B
YCTHOW [erioBOW KOMMYHMKaUMW C LeneBov ayautopuen, MoaensimMu MpoayKTUBHOMO
B3aMMOAENCTBUS C APYIMMWU Yy4YacTHMKaMM KOMMYHMKaUUW Ha BcexX cTagusax obLieHus,
3TUKETOM [enoBOWM  KOMMYHMKauuwW, OonycTUMbIMW/ —~ HedonyCTUMbIMKA  BapuaHTammu
opraHmsaumm wn nogaym coobuwiaemon BO BpemMs Auanora/monunora MHdopmauum,
PUTOPUKO-3TUKETHBIMW MOLENSIMU MOBELEHUS rOBOPSALLErO.

MecTo yuyebHOM aucumnnuHbl B cTpykType OOI: ancumnnuna b1.B.06 YcTHaa 6usHec-
KOMMYHMKaLMs Ha NepBOM WHOCTPAHHOM $3blKe (@HIMUACKUA 4A3blK) BXOOUT B 4acTb,
dopMmnpyemyto ydacTHMKaMmn obpasoBaTenbHbIX OTHOWEHM, brnoka b1.

MnaHupyeMble pe3ynbTaTbl OGY4YeHUA NO AUCLMUNIMHE (3HAHWUA, YMEHUA, HaBbIKW),
COOTHECEeHHble C TMNJlaHupyeMbIMKU pe3ynbTaTaMu OCBOEHUs obpa3oBaTenibHOMW
nporpamMmmbl (KOMMNEeTEHLMSAMUN) U UHAUKATOPaMU UX JOCTUKEHUS:

Kog HassaHuve Koga(kl) WNHavkaTop(bl) MnaHupyemble pe3ynbTaThl
KOMneTeHunn obyyeHus
YK-4 CnocobeH YK-4.1 | BbibupaeT Ha MHOCTpaHHOM | 3HaTb: puTOopUdecKne,
OCYLLEeCTBNATb A3blIKE KOMMYHUKaTUBHO CTUMNNCTUYECKNE N A3bIKOBbIE
AenoByto npuemnemble cTpaTernm HOPMbI U NPUEMbI, NPUHATbLIE B
KOMMYHMKaLMIO B AenoBoro obLieHns cdepe 4enoBon KOMMYHMKaLUK
YCTHOW 1 Ha rocygapCTBEHHOM S3blke
NUCbMEHHOM Poccuinckon depepauum n
dopmax Ha N3yvyaeMblX MHOCTPAHHbIX A3blKkax
rocygapcTtBeHHOM
a3blke Poccuiickon YMeTb: ncnonb3oBatb
®epepauunn n aflekBaTHble CTpaTernm n TakTUku,
WHOCTpPaHHOM(bIX) crnocobCTByOWME yCnexy B
A3blke(ax) cchepe AeNOBON KOMMYHUKaLMK

Ha rocyJapCTBEHHOM S3blke
Poccuinckon degepauum m

BnapeTb: HaBblkaMu
CTpaTeFMVI N TaKTUK,

CNOCOGCTBYHOLLNX OCTUKEHUIO
nocTaBfeHHOM Lenu B cdepe

n3yvyaemMblX MHOCTPaHHbIX A3blKax

BapbnpoOBaHNA KOMMYHUKATUBHbIX




[enoBoro ooLeHns

YK-4.5 BnapeeT nHterpatMBHbIMA 3HaTb: puTopudeckue,
KOMMYHUKaTUBHbLIMU CTUIINCTUYECKNE U A3bIKOBbIE
YMEHNSIMU B YCTHON 1 HOPMbI U NPUEMbI, NPUHATLIE B
NMMCbMEHHON UHOA3BIYHON pasHbIX cdrepax YCTHON U
peun NMMCbMEHHON KOMMYHUKaLUKN Ha
n3yyaemMoM MHOCTPaHHOM S3blKe
YMeTb: ucnosnb3oBaTb
afeKBaTHble CTpaTermmn n TakTUKu,
cnocobCTBytoLLMe ycnexy B
pasHbIX cdepax YCTHOM n
NMMCbMEHHON KOMMYHUKaLUKN Ha
n3y4yaemMoM MHOCTPaHHOM S3blKe
BnapeTb npuemamm
3hHEKTUBHOIO pe4eBoro
o6LeHNst Ha n3y4aeMom
WHOCTPaHHOM £I3bIKe
B Pa3NMnYHbIX KOMMYHUKATUBHBIX
cchepax B MMCbMEHHOW N YCTHOMN
dopme
MK-4 CnocobeH MK-4.2 BnapeeTt HeobxoauMbIMK 3HaTb: TUNUYHbIE CLIEeHapuK
BbICTYNaTb B pOSn NHTEepaKUMOHanbHbIMK 1 B3aMMOOENCTBUS Y4aCTHUKOB
nocpeaHvka mexay KOHTEKCTHLIMW 3HAHUSAMUA, MEXKYNbTYPHON KOMMYHUKaLun, a
npegcraBUTENSIMA NO3BOMSALWMMHN Takke KynbTYpHO cneundunyeckmne
cBOEN U npeogonesaTb BANsHWE HOPMbI OXXMAAHWUSI OTHOCUTESNBHO
WNHOS3bIYHON CTEPEOTUIOB U AO0MNyCTUMOro NoBeAeHNS B
KynbTypbl B 00LLEN agjanTmpoBaTbCs K pasnnyHbIX TUNAxX UHTEpPaKLUU.
n N3MEHSALNUMCSH YCIOBUSM
npogeccmnoHansHo npw KOHTaKTe ¢ YMeTb: aganTupoBaTbCs K
n cdepax obLuieHus npeacTaBUTENSIMA ANHAMUWYHO pa3BMBaKLLMMCS
pasfiMyHbIX KyNbTyp B YCMOBUSAM MEXKYNbTYPHOro
obwen n B3aMMOOEeNCTBMUS; NpeogoneBaTh
npogeccmnoHanbLHon cgepax | BMsIHNE STHNYECKUX
o0LeHmns reTepocTepeoTunos
Bnapetb: BepbanbHbIMK 1
HeBepbanbHbIMN MEXaHU3MaMm
nocTpoeHus apPEKTUBHOIO 1
rapMOHWUYHOrO B3aMMOOENCTBUS B
KOHTEKCTE MEXKYNbTYPHOIro
o0LLLeHUs; HaBblkaMin
NPOrHO3MPOBaHUS, YNpeXaeHns n
npenoTBpaLLeHnsi NOTEHUMANbHO
BO3MOXHbIX C60€EB B
MEXKYNbTYPHOM 00LLEeHUN
MK-5 CnocobeH [1K-5.2 BnapeeTt ocobeHHOCTAMMU 3HaTb: 0COOEHHOCTN OCHOBHbIX
ncrnonb3oBaTtb AN odmumansHoro, pernctpoe obLleHns B obLlen n
pelleHus HenTpanbLHOro U npodeccruoHanbLHoON cpepax
npoeccmoHanbHbI HeouUnanbLHOro PpermcTpoB | obLeHus.
X 3agay ceBobogHoe o0LLEeHNsI B YCTHOW 1
BnageHue NMMCbMEHHON KOMMYHUKaUuK | YMEeTb: pacno3HaBaTb permcTpbl

n3yvyaemMmbiM A3bIKOM
B €ero

B obLuen n
npogeccrnoHaneHomn cpepax

obLLeHns; ncnonb3oBaTb
perncTpbl obLEeHNs coobpasHo




nutepaTypHon
dopme B
pasnuyHbIX TUNax
YCTHOW U
NMCbMEHHON
KOMMYHUKaumm

obLeHns

TeKyLwen KOMMyHUKaTUBHOM
cuTyauuu

Brnapetb: HaBblkamu
0hOpMIEHNSI MUCBMEHHOM 1
YCTHOWN peyn B COOTBETCTBUMN C
BbIOpaHHbLIM PErMCTPOM 00LEeHMS;
HaBblkaMV NEePEKMOYEHNST MEXaY
pernctpamm obLueHns

12. O6bemM AUCUUNINMHBbI B 3a4€THbIX eauHMLax/4yacax B COOTBETCTBUU C Y4EOHbIM
nnadHom — 10 3ET / 360 yacos.

dopma NPOMEXYTOYHOM aTTeCTaLUMumn: 3a4eT, 3a4eT C OLIEHKOMN, KOHTpONbHas paboTa

13. TpyaoemkocTb No BuAam y4ebHou paboTbl:

TpyooemkocTb
Buga yue6Hom paGoThbl Bcero n - Mo CZMGCTpaM =
CeMecTp | ceMecTp | cemecTp 7 cemectp cemecTp
AyOuTopHbIE 3aHATUS 152 36 34 32 26 24
nekunm
o npakTieckue 152 36 34 32 26 24
' nabopartopHble
CamocTodarenbHas paboTta 208 63 56 31 46 12
dopma NPOMEXKYTOHHON KOHTpOmnbHas | 3a4yeT C
3ayer 3ayet 3ayeT 9
arTecTauum paboTa OoLEeHKoMn
Wtoro: 360 99 90 63 72 36
13.1 CopepxaHue AUCLUUNIINHDbI:
Peanunsauunsa
n/n |HammeHoBaHue pasaena CopepxaHve pasaena AUCUMNvHbI pasaena
ANCLMNINHBI ANCUMNINUHBI
C NMOMOLLbIO
OHnauH-
Kypca, QYMK
MpakTuyeckue 3aHATUA
1. [Starting a conversation (OCHOBHbIE CTpaTErMmn n TakTUKN Ha4ana guanora. | https://edu.v
Tembl, KOTOPLIX cnegyeT n3beraTb su.ru/course
Iview.php?id
=5578
2 Talking about jobs Mprembl onucaHnsa paboyunx ob6a3aHHOCTEN. https://edu.v
Heobxoanmbie 3HaHUA N yMEHUS su.ru/course
Iview.php?id
=5578




3 [Showing interest in OdhekTnBHbIE CTpaTernm odbmeHa nHgopmaumen. | https://edu.v
other people Kak noHecTn cBok TOUKY 3peHust o cobeceqHuka | Su.ru/course
Iview.php?id
=5578
4 Exchanging information)YnpaxHeHnus — «negokonsi». CTpaTerum https://edu.v
nogaepXxaHus nHTepeca y cobecegHuka su.ru/course
Iview.php?id
=5578
5 Cold calling «X0noaHble 3BOHKN»: OCHOBHbIE NMpasunia u https://edu.v
0COBEHHOCTW. su.ru/course
Iview.php?id
=5493
6  |Confirming or HasHauyeHune, nepeHoc n oTmMeHa https://edu.v
rearranging 3annaHnpoBaHHOW BCTPEYM. S3bIKOBbIE U peyeBble| Su.ru/course
appointments 0COBEHHOCTH. Iview.php?id
=5493
7 Making a complaint on |Ctpaternm n TakTukmn paboThl € xanobamum. https://edu.v
the telephone CtpaTerumn BexxnneocTtn. OTkasbl su.ru/course
Iview.php?id
=5493
8 Running a face-to-face |OpraHusaunsa n nposegeHne 6U3HeC-BCTpeEYN, https://edu.
meeting coBelaHu4. lNnaHnpoBaHme, YeK-NUCTHI, vsu.ru/cour
NOCTUXXEHNEe KOHCEHcyca se/view.ph
p?id=5493
9 Negotiating agreement [[leperoBopHbI NPOLIECC, Er0 NSIAHMPOBAHME U https://edu.
0COBEHHOCTN. vsu.ru/cour
se/view.ph
p?id=5493
10 |Assigning action points [PacnpegneneHue cnyebHbIX NOpyyYeHNn n https://edu.
KOHTPOSb BbIMNOMHEHMUS vsu.ru/cour
se/view.ph
p?id=5493
11 |Presenting a product or[lpe3eHTaunsa ToBapa unm ycnyru https://edu.v
service su.ru/course
Iview.php?id
=5493
12 |Closing a sale OcyulecTBneHne caenky B pasnuyHbix otpacnax | https:/edu.v

su.ru/course
Iview.php?id




=5493
13 |A successful job YcnelwHoe npoxoxaeHne cobecegoBaHus https://edu.v
interview su.ru/enrol/i
ndex.php?id
=4637
14 |Brands Mmobanunsaumsa, npoaBmxeHne 6peHaoB https://edu.v
su.ru/enrol/i
ndex.php?id
=4637
15 Business travelling CnyxebHble KOMaHOVUPOBKN: OCHOBHbIE https://edu.v
0COOEHHOCTU su.ru/enrol/i
ndex.php?id
=4637
16 |Changesinan M3meHeHus B opraHnsauunm, CnmaHue u https://edu.v
organization nornoLjeHre KoMnaHum su.ru/enrol/i
ndex.php?id
=4637
17 |Organisational CTpyKTypa KOMNaHU1, COCTaBnsoLWne YacTu https://edu.v
structure yCreLHOW opraHn3aumm su.ru/course
Iview.php?id
=5493
18 |Advertising Peknama n peknamHbin GU3HeC: ocHOBHbIe YepThl | https://edu.v
N 0COBEHHOCTH su.ru/course
Iview.php?id
=5493
19 Human resources in a [KagpoBble pelleHns B opraHn3saumm https://edu.v
company su.ru/course
Iview.php?id
=5493
20 [International market  MexaoyHapoaHble PbIHKK U UX pasBuTue https://edu.v
su.ru/course
Iview.php?id
=5493
21 |Business ethics busHec-aTuKa: npasmna nosegeHust https://edu.v
su.ru/enrol/i
ndex.php?id
=4637
22 |Competition 3aKoHbl pa3BUTUSA KOHKYPEHLUN https://edu.v
su.ru/enrol/i
ndex.php?id
=4637
13.2 Tembl (pa3genbl) AUCUUNIIUHBLI U BUAbI 3aHATUN:
Bugbl 3aHATUI (KONTMYECTBO YacoB)
/g HavmieHoBaHme Temb! n Mpaktnye | CamocToaTenb
n/n (pasgena) ancunninHbl exuum ke Has paBoTa Bcero
1. Starting a conversation 6 8 14
2. Talking about jobs 6 8 14
3. | Showing interest in other people / 8 15
4. | Exchanging information 7 8 15
5. Cold calling 7 8 15
6. | Confirming or rearranging appointments 7 8 15
7. Making a complaint on the telephone 7 10 17
8. Running a face-to-face meeting 7 10 17




9. Negotiating agreement 7 10 17
10. | Assigning action points 7 10 17
11. | Presenting a product or service 7 10 17
12. | Closing a sale 7 10 17
13. | A successful job interview 7 10 17
14. | Brands 7 10 17
15. | Business travelling 7 10 17
16. | Changes in an organization 7 10 17
17. | Organisational structure 7 10 17
18. | Advertising 7 10 17
19. | Human resources in a company 7 10 17
20. | International market 7 10 17
21. | Business ethics 7 10 17
22. | Competition 7 10 17

WUTtoro: 152 208 360

14. MeToau4yeckue ykasaHuA Ans o6yvaroWwmxcsi No OCBOEHUIO AUCLUNIIUHDI:

MpucTynas K M3y4eHuto AMCUMNINHBI, 0byyatowemMycs He06X0AMMO BHUMATENbHO O3HAKOMUTBLCSA C
TeMaTU4YeCKMM MMaHOM 3aHATUWA, CMUCKOM PEKOMEHOOBaHHOM y4yebHOM nuTepaTtypbl, YACHWUTb
nocnenoBaTenbHOCTb BbINOSTHEHNUST MHOMBUAYANbHBLIX (CAMOCTOATENbHbIX) Y4EOHbIX 3a4aHNNA.

Ha npakTnyeckmx 3aHATUSX Npoxoant obcyxaeHne n otpaboTtka maTtepuana nekumm, BbiNosiHEHNE
NpakTU4eckux 3agaHun, obcyxaeHne HayuvHbIX paboT No TemMe, peKoOMeHAOBaHHbIX npenogaBaTenem
A5 CAaMOCTOATENBbHOMO U3Y4YeHus.

Mpn wn3yyeHun y4vebHOM AMCLUMNAMHBI OCOboe BHWMaHWe cnegyet yaenuTb NpuobpeTeHunto
HaBbIKOB peLleHnsi NpodecCcnoHanbHO-OPUEHTMPOBaHHbIX 3aadad. [nsa aToro, n3y4ymMB matepuvan gaHHOW
TeMbl, Heo6x0aMMO pa3obpaTbCsa B peLIEHNAX COOTBETCTBYHOLMX 3a4a4, KOTOPble paccMaTpUBanumch Ha
NPaKTUYECKUX 3aHATUAX, MPUBEAEHbl B Y4eOHO-MEeTOOMYECKMX MaTepuanax, nocobusix, yydebHukax,
obpaTtnB 0coboe BHMMaHNE Ha METOAMYECKME YKa3aHMs MO UX PELUEHUIO.

3aKkoHYMB U3y4veHne pasgena, HeoOXOAMMO NPOBEPUTb YMEHWEe OTBETUTb Ha BCE BOMPOCHI
nporpammbl Kypca no aTon Teme (OCyLLECTBUTL CaAMOMNPOBEPKY).

B kauyecTtBe Tekywen atrectaumm obyvawwmmca npeanaraetcs obcyxaeHne npobnemMHbiX Tem
AENOBOW HanpaBneHHOCTH, 0600LaoLLnX NOMyYEHHbIE 3HAHUSA, YMEHUS Y HABbIKK.

N3yyeHne gucumnnuHel TpebyeT cuctemaTmyeckoro, yrnopHOro 1 nocrneaoBaTerlbHOro HakonIeHns
3HaHW, YMEHWI 1 HaBbIKOB. [1ponycKn OTAENbHbIX TEM HE NO3BONAT rMy6OKO OCBOUTL BECH NpeaMeET B
Lenom.

15. NMepeyeHb OCHOBHOM W AOMNOSIHUTENBLHOW nuTepaTypbl, pecypcoB WHTepHerT,
HeobXoAUMbIX ANl OCBOEHUSI AUCLUMNIIUHbBI:

a) nuTeparTypa:

Ne n/n NcTouHuk

Focus on business english [OnekTpoHHbIN pecypc] : y4ebHo-MmeToamnyeckoe nocobue ons

1 By30B. Pt. 1 / BopoHex. roc. yH-T ; cocT. : A. B. BapywkuHa, E. C. CenesHeBa. - OneKkTpoH.

TekcToBble faH. - BopoHex : VML BI'Y, 2012.

<URL:http://www.lib.vsu.ru/elib/texts/method/vsu/m12-49.pdf>.

2 Focus on business english [OnekTpoHHbIN pecypc] : y4ebHo-MeToamnyeckoe nocobue ons

By30B. Pt. 2 / BopoHex. roc. yH-T ; cocT. : A. B. BapywkuHa, E. C. CenesHeBa. - QNeKTpoH.

TeKcToBble AaH. - BopoHex : UMML, BI'Y, 2012 .
URL:http://www.lib.vsu.ru/elib/texts/method/vsu/m12-50.pdf>.

3 MoposeHko B. B. A Course of Business English Learning. [JernoBon aHrmmMnckuim sa3bIk :

yuyebHo-meToanveckmn komnnekc / B. B. MoposeHko, Typyk U. ®. - Mocksa : EBpasuniickuii

OTKPbITbIA MHCTUTYT, 2010. - 152 c.

<URL:http://biblioclub.ru/index.php?page=book&id=90389>.



http://www.lib.vsu.ru/elib/texts/method/vsu/m12-49.pdf
http://www.lib.vsu.ru/elib/texts/method/vsu/m12-50.pdf
http://biblioclub.ru/index.php?page=book&id=90389

4 Tuxomuposa O. B. Business English [OnekTpoHHbIV pecypc] : a way to success / O. B.
TuxomupoBa ; BopoHex. roc. yH-T. - BopoHex : NagaTenbcko-nonurpauyeckmii LEHTp
BopoHexckoro rocygapctBeHHoro yHusepcuteTa, 2013. Pt. 1. - 28 c.
URL:http://www.lib.vsu.ru/elib/texts/method/vsu/m13-48.pdf>.
5 Tuxomuposa O. B. Business English [OnekTpoHHbIN pecypc] : a way to success : / O. B.
Tuxomuposa ; BopoHex. roc. yH-T .— BopoHex : N3gaTenbcko-nonurpaduyeckmnin LLEHTp
BopoHexckoro rocygapcTBeHHoro yHusepcurteta, 2013. - Pt. 2 .— 28 c.
<URL:http://www.lib.vsu.ru/elib/texts/method/vsu/m13-49.pdf>.

6 Jones, Leo. New international business English : communication skills in English for business
purposes : student's book / Leo Jones, Richard Alexander .— Updated ed .— Cambridge :
Cambridge University Press, 2004 .— 176 p.

7  |Mascull, Bill. Business vocabulary in use / Bill Mascull .— Cambridge, UK [etc.] : Cambridge
University Press, 2003 .— 172 p.

8 |Powel, Mark. In company : intermediate student's book with CD-ROM : [CEF level B1-B2] /
Mark Powell .— 2nd ed. — Oxford : Macmillan, 2011 .— 159 p.

0) MHOPMALMOHHbIE 3MIEKTPOHHO-06pa3oBaTenbHble pecypchl (oduumnanbHble pecypcbl MHTEPHET):

Ne n/n
/ NcTouyHuK

9 dununnosa M. M. [lenoBoe obLieHne Ha aHrMMNCKOM [ONEKTPOHHBIN pecypc] : y4ebHoe
noco6bue / M. M. dununnosa. - Mockea : MOCKOBCKMI roCyAapCTBEHHbIA YHUBEPCUTET UMEHM
M. B. JlomoHocoBa, 2010. - 352 c.

KHuza Haxodumcs e npemuym-eepcuu 36C IPR BOOKS.
10 OBC «YHuBepcutetckasa bubnuorteka oHNanHy». — Pexum goctyna: no noanmcke. —
URL: 3BC "YHuBepcuteTckasa bmbnmoTteka oHnamH" Yntartb SN1EKTPOHHbIE KHUTU
(biblioclub.ru)

11 https://edu.vsu.ru/enrol/index.php?id=4637

16. MNMepeyeHb y4eOHO-MeTOAQUYECKOro obecnevyeHUs Ansa caMoCToATeNIbHOWN paboThbl

Ne n/n
/ NcTouyHuK

3nHyeHko B.I". MexkynbTypHas KOMMyHuKauus. OT CUCTEMHOrO NOAX04a K CUHEPreTUYeCcKon
1 napagurme : yyebHoe nocobue / B. I'. 3uHyeHko, B. I'. 3ycmaH, 3. N. KupHose .— 2-e usg. —
M. : ®nuHTa, 2008 .— 220, [2] c.

17. O6pa3oBaTtenbHble TEXHOMOrMK, WUCNonb3yemMblie MNpu peanusaumum Yy4yeOHOMU
AUNCUMNINNHBLI, BKNOYaas AOUCTaHUMOHHble oOpasoBaTtenbHble TexHonorun (OOT),
3NeKTpoHHoe obyyeHue (30), cmewaHHoe oOy4eHue

Mpun peanusauum OUCUUNIMHBI UCMONb3YIOTCS AUCTaHLUMOHHbIE O0Opa3oBaTeribHble TEXHOMOMU B
4yacTU OCBOEHUSI MaTtepuana, NpPOBeAeHWUs TeKyllen aTTecTauuu, Ons camoCTosTENbHOM paboTbl Mo
avcuunnuHe.

[Ins ocBoeHUs MaTepuarna Ha NPakTUYECKMX 3aHATUSIX MCMONb3YHTCHA 3aAaHus, NpeaHasHaYeHHble

KaK Ons MHAMBMAYanbHOMO pelleHns 3agad, Tak U Ans KONMeKTUBHOro o6CyKaeHns cTpaTernm peLueHmnst
TOW MNU NHOW 3adaun.

Takke ncnonb3yeTcs creayollee nporpaMMHoe obecneyeHue:
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1. HewuckniountensHble npaea Ha MO Dr. Web Enterprise Security Suite KomnnekcHas
3awmta Dr. Web Desktop Security Suite.

2. [porpammHas cuctema ans obHapyXeHus TEKCTOBbIX 3aMMCTBOBaHUI B y4eOHbIX 1
Hay4HbIx paboTax AHTunnarvaT.BY3

3. TlporpammHoe obecneyveHne Microsoft Windows

18. MaTepuanbHO-TeXHU4Yeckoe obecneyeHne QUCLUNIIUHbBI:

layn. 27, 28, 56, 58, 94/ - nepeHOCHOW NPOEKTOop;

/ayn. 46/ - komnbtoTep Core 2 ASUS P5B ¢ Bbixogom B NHTepHeT (1 wrT.); konup uudpoBon Sharp AR-
5420 (1 wrt.); moHutop TFT 19" Samsung (1 wT.); Tenesnsop Samsung LW20M22CP (1 wrt.); DVD-VHS
Samsung (1 wr.);

/ayn. 48/- DVD+VHS pekogep LG DVRK-898 (1 wrt.), mynbtumeana-npoektop Epson EB-95 (1 wr.),
HacTeHHbIN 3kpaH Lumien Master Picture;/ayg. 46/ - MoHutop Samsung 19" LCD, komnbtoTep Intel Core
2 Duo E6300 c Bbixogom B MIHTepHeT, dvd-vhs samsung — MynbsTunnenep;

/ayg. 51/ - mynetumegua-npoektop NEC M300X (1 wrT.), akpaH HacTteHHblh ScreenMedia (1 wrt.), MK
npenogasartens/moHuTop Philips 223V5LSB2 ¢ Bbixogom B NHTepHeT (1 wrT.), MK yyeHuka Intel Core 13-
2120 3.3Gz/3M/1066, DDR 2048M6, HDD 160Gb, DVD-/+R/RW/-RAM, Video, kopnyc mini-ATX) ¢
BbIXOOOM B VIHTepHeT, knaBuaTypa, Mbib, MoHUTOp 18,5 LCD' (15 wr.), UBIM FSP APEX 600 (16 wT.)
Tenesusop Philips 32" PW (1 wT.);

19. OueHo4HbIe cpeacTBa ANA NPoBeAEeHNA TEKYLEN N NPOMEXYTOYHON aTTecTauumn

Mopsaok OLEeHKN OCBOEHMS oby4Yatowmmmncst y4ebHoro MaTepuana onpeaensieTcsi cogepxaHmem
creayoLwmx pasaenos ANCUMNIINHBI

Ne HanmeHoBaHue pasgena Komne- MHankaTopbl JOCTUXKEHUA OueHouHble
n/n avcumnnmHel (moayns) TEHUMN KOMNeTeHumMmn cpeActea
1. | Starting a conversation YK-4 BbibvpaeT Ha nHOCTpaHHOM
Talking about jobs A3bIKE KOMMYHWUKATUBHO
Showing interest in other npuemMremMsle cTparermm
people 0eroBoro obLeHus
Exchanging information (YK-4.1) Mepeyerb Tem
Cold calling BnageeT UHTerpaTMBHbLIMM ﬁpg‘:'(‘;%%%""(ﬂe
Confl_rmlng or rearranging KOMMYHUKATUBHBIMA YMEHUAMN B | 3414110 Nod -2
appointments YCTHOW M NMUCbMEHHOM
Making a complaint on the NHoA3bIYHOM peun (YK-4.5)
telephone
2. | Running a face-to-face MK-4 | BnageeT HeobxoanmMbIiMun
meeting NHTEepaKUMOHaNbHbIMA 1
Negotiating agreement KOHTEKCTHbIMW 3HaHUAMN,
Assigning action points No3BOMSALWLMMN NPeogoneBaTb
Presenting a product or BNUSAHWE CTEPEOTUMNOB U
service afanTupoBaTbCs K
Closing a sale N3MEHSAIOLLMMCS YCIOBUAM Mpu
A successful job interview KOHTaKTe C npeacTaBUTENSMMU MepeyeHb Tem
Brands Pa3nnYHbIX KynbTyp B 06LLEN 1 K Anckyceun,
Business travelling npodeccrnoHanbLHon cepax npaktnieckne
Changes in an organization obuweHmsa (MK-4.2) 3ananns Ned-5
Organisational structure MK-5 | Bnageet ocoGeHHOCTSMMA
Advertising odmumansHOro, HEMTPanNsLHOro n
Human resources in a HeodMLUManbHOro permcTpoB
company 0o0LLEeHNSA B YCTHOW Y MUCbMEHHOM
International market KOMMYHMKaLun B obLuen n
Business ethics npogeccrnoHansHoun cpepax




Competition obweHus (MK-5.2)

lMepeyeHb TeM
IMpomexyToyHas aTTecTaums K ANCKyCcCuH,

dpopMa KOHTPOIS — 3a4eT, 3a4eT C OLeHKOM npakTuyeckue
3agaHus Ne1-5

20. TunoBble OLEHOYHbIe cpeaAcTBa W MeToAuYecKMe MaTepuanbl, onpegensilowme
npoueaypbl OLeHMBaHUS

20.1 TeKywWMN KOHTPOSb yCNEeBaeMoCTHn

B cooTtBeTcTBUM C «[lonoxeHnem o TekyLlen atTectaumm obyvatomxcs no NporpaMMam BbICLLETO
obpa3oBaHna BopoHEeXCKoro rocygapCTBEHHOro yHuBepcuteta» no gucumnnuHe «b1.B.06 YctHas
OM3HEC-KOMMYHMKaLUS Ha NEPBOM MHOCTPAHHOM si3blke (aHrnmncknn a3bik)» (10 3ET) npoBoauTcst ogHa
Tekylasa aTrecrtauus B ceMecTp.

OueHoYHbIMKM cpeacTBamMU TEKYLLEN aTTecTaumm ABNATCS 3a4aHNA B pamMmKax OUCKYCCUN.

KoHTponb ycneBaemocTM MO OUCUMMNNMHE B XO4e TEKyLeW aTTecTauuMm OcCyLlecTBnsieTcs C
NMOMOLLbIO ANCKYCCUM TeM OEeNOBOWN HanpaBneHHOCTY:

I'Iepequb BOMPOCOB K ANCKYCCUU:

Describe your experience in “remote communication” (messengers, social net etc). What advantages
and disadvantages do you see?

Describe some actual examples of change (or resistance to it!) in your organisation, how they were put
into action, and what their results were. Also rate your own organisation (school or company) on its
changeability on a scale of 1 to 10 in relation to other similar organisations

Imagine a competition in your company or industry, or one you would like to work for, to find the best
initiative in change management. Who would win, and what would these initiatives be?

OnuvcaHve TexHonornM NpoBeaeHus

MaTtepwuanbl Ans AUCKYCCUMU BblAatoTcs oByyatomMMes Ha SMeKTPOHHOM unm 6yMaxkHOM HocuTerne.
Bpemsi BbinonHeHus 3agaHus — 25 muH. OByvarolumecss MOryT nonb30BaTbCsi COCTaBMNEHHbIMUA UMK B
TeYeHne ceMecTpa rnoccapusmu.

TpeboBaHUs K BbIMOMTHEHUIO 3a4aHUN (UNX LLKaNbl U KPUTEPUN OLIEHNBAHUSA)
MakcumaneHoe konuyectso — 100 6annoB. bannbl COOTBETCTBYHOT CNeayoLwmMM oLeHKaMm:
100 — 55 6annoB — «3a4TEHO>.
Hwxke 55 6annoB — «He 3a4TEHO».

Ona oueHuBaHWA pe3ynbTaTtoB OOy4YeHUss Ha Tekyllel aTTrecTauuMu MWCNonb3ylTcs creayowme
nokasaTtenu:
1) BnageHue cogepxaHuem yy4eGHOro mMaTepuana M MOHSTUMAHBIM annapaToMm Mo AUCUMNIUHE
«YCcTHasa BU3HEC-KOMMYHMKALMS HAa NEPBOM MHOCTPAHHOM SA3blKe (aHTNIUACKUI S3bIK)»;

2) yMeHue cBA3bIBaTb TEOPUIO C NPAKTUKOWN;

3) yMeHue nnicTpupoBaTh OTBET NpuMepamu, haktamu, JaHHLIMU UCCreaoBaHuUM;

4) yMeHue ycTaHaBnmBaTb MEXANCUUNINHAPHbIE CBA3N;

5) BnageHne OenoBbIM CTUNEM aHITINNCKOTO A3bIKa;

6) ymeHne 0OOCHOBbIBaTb CBOM CYXAEHMS M MPOdECCMOHANbHYK MO3MLMIO MO M3naraemomy

BOMpOCY.

[ns oueHnBaHMsi pe3ynbTaToB OOy4YeHUS Ha TeKkywen aTtTecTauum Mcnonb3yeTcs OuHapHas

LIKana: «3a4TeHo», «He 3a4TEHO».



CooTHOWwEHNEe nokasaTenen, KputepmeB W LWKanbl OUEeHMBaAaHUA pe3ynbTaTtoB 06y'-IeHI/1FI Ha
TeKyU.leVI artrecrtauunn:

YpoBeHb
KpuTepun oueHnBaHna KoMneTeHumnm chopmmpoBaHHocTh | LLikana oueHokK
KoMneTeHuumn

CooTtBeTCTBME OTBETA CTyAeHTa 3-6 NepeyncrneHHbIM
nokasartensm. KomneteHumMn cpopmmpoBaHbl Ha
AO0CTaTOMHOM YPOBHE, UCNOMNb3YIOTCA CUCTEMATUYECKN. BasoBbili ypoBeEHb 3auTteHo
Ob6yuvatomincsa BnageeT NOHATUAHBIM annapaTom AaHHON
ONCUMNANHBI (TEOPETUYECKMMM OCHOBAMM ANCLIMMINHBI) U
OEMOHCTPUPYET XOPOLUNIA YPOBEHb BriafeHUs AeNOBbIM
WHOCTpPaHHbIM 513bIKOM, COCOBEH UNIIOCTPUPOBATL OTBET
npumepamn n paktamm, NPUMEHATb TEOPETNYECKUNE
3HaHWS 4N pelleHns npakTnyecknx 3agad. [lonyctmmol
OTAENbHbIE HETOYHOCTU U OLINBKM Npu OTBETE,
He3HaYMTENbHOE HapyLUEHME NOTUKX apryMeHTauuu.

OTBeT cTyaeHTa Ha KOHTPONbHO-U3MEPUTENbHbIN
mMartepuvan He COOTBETCTBYET JIIOOLIM TPEM U3
nepeyncneHHblx nokasartenen. KomneteHumn He -- He 3ayTteHo
chopMmnpoBaHbI, YTO BblpaXkaeTcsl B 6ECCUCTEMHBIX,
OTPbIBOYHbIX 3HAHUAX, LONYCKAEMbIX rPyObIX
npodeccmnoHanbHbIX OoWnbKax, HEYMEHUN CBA3bIBATb
TEOPUIO C NPAKTUKOWN, yCTaHaBNMBaTb
MeXaucumninHapHble CBs3u, (opMynuMpoBaTh BbIBOAbLI MO
OTBETY, OTCYTCTBUN COOCTBEHHOM NMPOGECCUOHAITbHOWN
nosvuun. CTygeHT He BrnageeT HopMamm 4efoBOro CTuns
0OLLIEHNS HA MHOCTPAHHOM S13blKe U HE MOXET UX
NPUMEHSATD.

20.2 NMpomexyTo4yHasa aTrecTauums
MpomexyToyHas aTTecTauust Mo AMCLMMNIMHE OCYLLECTBSETCS C NMOMOLLbIO CMEAYHOLLMX OLEHOYHbIX
cpencTs: cobecefjoBaHve No GuneTy, BKIYaOWeEMy TEMY K AUCKYCCUM U NPaKTUYECKME 3aaaHusl.

Mepe4yeHb TeM K AUCKyCcCUM:

In your experience, are own brands less good than name brands for these products?
food cleaning products over the counter medicines (e.g. aspirin)

Do name brands have a future in the face of store brands in your country? Why? Why not?
What are the current consumer trends in your country? Are consumers becoming more price-conscious,
or is brand loyalty more important?

Describe some of the regional differences in consumer tastes and behaviour in your country.
'If Henry Ford in 1903 had started making houses and not cars, the world would be a completely different
place. | just can't understand why buildings aren't made in factories.' Do you agree? Why? | Why not?

Would you like to talk to a life-size video representation of a colleague sitting opposite you across the
table instead of going to see them face to face? Why? | Why not?

Describe your experience in “remote communication” (messengers, social net etc). What advantages
and disadvantages do you see?

Describe some actual examples of change (or resistance to it!) in your organisation, how they were put
into action, and what their results were. Also rate your own organisation (school or company) on its

changeability on a scale of 1 to 10 in relation to other similar organisations

Imagine a competition in your company or industry, or one you would like to work for, to find the best



initiative in change management. Who would win, and what would these initiatives be?

Is it the job of organisations to take care of their employees' complete emotional, physical and mental
well-being? Why? | Why not? Do you share the existing optimism about the potential of collective
intelligence? Why? | Why not?

Could collective intelligence be used in your own industry, or one that you would like to work in? How?
How good is your organisation, or one you would like to work for, at keeping its graduate recruits?

' for people who come in from outside, there is less certainty, less of a definite future within the
company.' Is this true of your organisation, or one you would like to work for?
Will Internet advertisers ever find a way of retaining the attention of users? Why? | Why not?

Can you imagine yourself making a ‘one-click’ purchase? If so, what product or service might you buy in
this way? What advantages and disadvantages of this method of shopping do you see?

Mpumepbl NnpakTUYeCKUX 3afaHun K 3a4eTy:
MpakTu4yeckoe 3agaHue Neo1

n Complete the sentences with the verbs from the box. Use each verb twice.
Put each verb into the correct form and the correct tense - present simple
or present continuous.

| invest sell ~ take target work ‘

1 Breitling and Cartier...... 5?.” .......... luxury watches around the world.

2 dtonly.....ooooieiiiins our laboratory half an hour to test all the ingredients.

3 Which market segment..................... theyusually.....................7

4 Ohno! My printer..................... properly. I'll ask Leila to run off a copy of the
report for you.

5 i e VOU oo more money in marketing this year?

6 Their advertising agency never..................... at weekends.

7 Doyouthinkwe..................... a big risk if we postpone the launch of our
new model?

8 Unfortunately, our range of soft drinks..................... well at the moment.

9 Thistime,we........c.ooces our advertising campaign on the young.

10 Our company ........ccceevevvnne. a lot in R&D. That's why we develop fewer new

products than our competitors.

E Complete this text with the correct form, present simple or present
continuous, of the verbs given. Then check your answers.

work  Ralf Hinze Wworks tin the R&D department of the Antwerp-based company Merlin Foods

manage  Ltd,wherehe..................... * a team of five responsible for all organic products under
develop  the brand name Sunnyvale. They..................... " about three new products each year.
work  This week, however, Ralf is not in his office. He ..................... “in the lab. He
supervise  ..................... the testing of an innovative range of soups and dressings, and
write  ovovieenene. D areport.
enjoy He........oo.oooonn.. " his job and is proud of his company. Indeed, Merlin Foods
expand /have ... ra&pidly. It.......ooinenn ’ subsidiaries in France and Germany
own and....................."Kilkenny Dairies (Ireland). Sales and earnings for the company

increase * far beyond expectations. The Sunnyvale brand in particular
become  ........oeeunn. * hugely popular throughout Europe.




) Tick the ten verbs which are not normally found in continuous forms.

The first one has been done for you.

1 agree ¥ 8  prefer O
2 believe O 9 realise O
3 belong O 10 research [
4 compare O 11 seem O
5 consist O 12 stretch (]
6 contain O 13 suppose [
7 depend O 14 surprise [

E Choose verbs from Exercise D to complete the sentences. Put them into the
correct form of the present simple.

1 It.....5€emfJ. .. thatour new range of equipment is becoming more and more
popular.

2 s he . i to our proposal?

3 Dreher has developed a new brand of beerthat..................... any alcohol.

4 We may or we may not expand into China. It.....................on the success of our

products there.

5 Our new range of toiletries..................... essentially of environment-friendly

deodorant sprays.

6 i all the respondents..................... to the same market segment?

MpakTnyeckoe 3agaHune Ne2
I} Complete the sentences with words from the box.

divert jet-lag cabin legroom
delays service flights
1 A growing number of people criticise the airlines and demand better ... ervice .
2 There are signs that airlines are trying to respond to customer dissatisfaction, for
example by providing more......................and quality in-flight meals.
3 Cases of passenger misbehaviour are unfortunately all too common on long-distance
4 After a 15-hour flight, you can expect a lot of travellers to suffer from..................... .
5 Poor service and frequent..................... will inevitably harm an airline’s reputation.
6 Flightand..................... crews sometimes have to deal with dangerous in-flight
behaviour.
7 We were heading for Warsaw, but owing to the bad weather, they had to

..................... our flight to Frankfurt.

In each sentence, one word is missing. Show where the word should go

~N oWV B W N e

nd write it on the line provided.
Francesca ;{ travelling from Italy to Singapore in March. s
We're going meet our agent to discuss our new strategy......................
So you finish in five minutes? OK then. | wait for you in the lounge. .....................
What time the train arrive in Brussels? .....................
By the way, Jeff, what you doing on Thursday afternoon?.....................
It's all decided now. We going to hold the sales conference inRome. .....................

Monday morning? Just one moment. | just check my diary......................



] Complete the text with the best words.

Customer satisfaction

For the second time, the Korona Hotel has been ranked No. 1 for customer
satisfaction.

‘At our hotel, we give our b’ more than a high-quality experience, we get
them to enjoy the Korona way of life,” says Kurt Ahlberg, the General Manager,

‘and we pride ourselves on excellent ......" in a luxurious environment’.

jobs and want to help the clients. The Korona is committed to meeting the.......
of today’s international business...... *: there is high-speed Internet access

throughout the hotel, and there are three spacious meeting rooms, with all the

...... ® needed for successful business......".

In addition, the...... ® of the hotel is ideal: a three-minute drive from the
international airport.

Ahlberg has long understood that busy executives cannot afford to waste
timein...... 4 jams as they try to....... 1 city centre venues. Nor do executives

particularly enjoy getting up at dawn to catch an early-morning..... c 3

1 a) customers b) guests ¢) tourists d) shoppers
2 a) waiters b) help ¢) chefs d) service
3 a) crew b) assistants ¢) salesmen d) staff

4 a) needs b) functions €) success d) failure

5 a) tourists b) dealers c) travellers d) voyagers
6 a) tools b) facilities ¢) buildings d) machines
7 a) speeches b) lectures ¢) presentations  d) talks

8 a) location b) place c) venue d) situation
9 a) transport b) street ¢) road d) traffic
10 a) reach b) get c) arrive d) go

11 a) arrival b) airport c) flight d) check-in

MpakTnyeckoe 3agaHune Ne3

Make prefix and verb combinations to complete the sentences. Use the
correct form of the verbs.

assess

down grade
locate
train

de centralise
date
develop

re launch
organise
regulate

up size
structure

All the verbs in Exercise A have a corresponding noun. Make nouns from
the verbs and put them in the correct column.

No change -ation -ing -ment

..... % _pda‘l‘e doWnsizing_



Complete each pair of sentences with the same noun from Exercise B.

1 The collapse of two banks triggered a widespread

,,,,,,,,,,,,,,,,,,,,, of the risk of
lending money to financial institutions.

The financial crisis prompteda..................... of the banks’ role.

Mrs Cooper’s presidency was marked by the promotion of home ownership, financial
..................... and an unshakeable faith in the free market.

Despite the huge problems faced by financial institutions, some experts maintain
that further..................... of the economy and increased entrepreneurialism are
essential for our country to increase its growth rate.

Some websites offer a minute-by-minute ..................... on the rate of exchange
between all major currencies.

The latest..................... on fund trends can be downloaded from our website.

The retail chain has not yet put a figure on the number of job losses involved in the

Northland Bank could not escape the general..................... of staff and branch
numbers among the country’s major High Street banks.

The ... of the product will involve a new brand name and a more
attractive label.

Two months afterits..................... , the circulation of the newspaper had doubled.

MpakTnyeckoe 3agaHue Ne4
Match each sentence with the correct function on the right.

1

As agreed, our consultant will be arriving on
Wednesday, April 30.

Could you please send us some information

about the change of ownership at Orseca? a) apologising
If you require any assistance with your b) confirming
relocation, do not hesitate to contact us. c) informing
This is to let you know that plans for the d) offering
retraining of our admin staff are under way. e) requesting
We are sorry for any inconvenience you may f) suggesting

suffer as a result of this cancellation.

We should relaunch our Davina mineral water
under a different name.

Match these sentence halves.

1

According to the latest report our a) held on Mondays and Fridays.

consultant has submitted,

Firstly, the timing is far from ideal, b) at the way Jeffrey Hiley
conducts the workshops.

In addition, the same employees have ¢) attendance at retraining

sometimes expressed dissatisfaction seminars is declining.

In my opinion, there are two main d) especially on Friday after

a full working week.
Secondly, some employees seem unhappy e) reasons for this situation.

This is particularly true for seminars f) that they were not involved
in choosing the topics.



Put sentences 1-6 in Exercise B in the correct order to make a section from
a report.

Now complete the next section of the report with items from the box.

recommendations appropriate to aware of decisions
in order to so that

In order for such seminars to be worth their cost, | would like to make several
recommendations .

Prior to any training programme, we should:

a) carry out an in-depth needs analysis..................... ’ ensure that the content of the
trainingis..................... ” the needs of our company;

b) conduct individual interviews with prospective participants, ..................... “ we can
evaluate their level of motivation;

c) ensure that all staffare fully..................... ’ the purpose of the proposed training,
and involve themin..................... ® about topics, format and length.

MpakTnyeckoe 3agaHune Ne5

Change the following phrases, as in the example.

a hotel with four stars a four-star hotel

a deal worth eighty thousand euros ...

a journey that lasts seven hours ...

1
2
3
4 aloanoftwo million pounds
5 aseminarthat lasts threedays ...
6

an office block that has sixty storeys  ..........ocoiiiiiiiiiiiin.

Match the nouns 1-6 with the nouns a—f to make new compounds.

1 sales a) officer
saving\ b) car
customs ¢) assistant

2

3

4 needs d) costs

5 sports e) analysis

6 labour f) account

Use the same word for each group to make new noun combinations.

1 world..Trade . _Trade. deficit .frade  secret
2 crisism............ Mh...oicom s guru projectm.............
3 0vveninnnnns hours heado............. Do i it o o job

4 lifei............ traveli............ policy [T broker
5 Poveiiininnnn range CONSUMEr P............. P, launch
6 a............ agency radioa............. Berreranananns campaign



OnuncaHne TexHONorMmM NnpoBeaeHus

3aver npoBOAUTCA MO KOHTPOJIbHO-U3MEPUTENbHbIM MaTepuanam, cogepxawwunm oaMH BOMNpocC K
060y>Kﬂ,eHVIIO N NMpakTn4yeckne 3agaHun4. Ha noAroToBky oTBeTa OTBOAUTCA 40 MUWHYT.

TpeboBaHUS K BLINONHEHUIO 3a4aHWI, LIKaNbl U KOUTEPUM OLIEHUBAHUS

1) BnageHue copepXaHnem y4yebGHOro marepuana U MOHATUMAHLIM annapaToMm MO AMCUMNIIMHE
«YcTHasi OM3HEC-KOMMYHMKaUUS Ha NEPBOM MHOCTPAHHOM S13bIKE (aHTIUACKNA SA3bIK)»;

2) yMeHue CcBA3bIBaTb TEOPUIO C NPAKTUKOWN;

3) yMeHue nnnicTpupoBaTb OTBET NpuMepamm, baktamn, AaHHbBIMU UCCEea0BaHNUI;
4) yMeHue ycTaHaBnmMBaTb MEXANCUNNIMHAPHbIE CBA3N;

5) BnageHne AenoBbIM aHTIMNCKUM S3bIKOM;

6) ymeHMe 0BOCHOBbLIBATb CBOM CYXAEHMS M MPOGECCUMOHANbHYH MO3ULMIO MO K3Naraemomy
BOnpocy.
Ans oueHvBaHUS pe3ynbTaTtoB OOyYeHUsl Ha 3Kk3aMeHe MCMonb3yeTcst 4-GannbHas wana: «OTIIYHOY,
«XOPOLLO», «YAOBMNETBOPUTENLHOY», «HEYA0BNETBOPUTENBHOY.

CooTHOLWEHME NoKa3aTenen, KputepueB U WKalbl oueHBaHNUA pe3yrnbTaToB 06yquV|;|.

YpoBeHb LWkana
Kputepumn oueHMBaHNSA KOMMNETEHLINIA chopMmnpoBaHHOCTH OLIeHOK
KOMMEeTEHLUMN
lMonHoe cooTBeTCTBME OTBETA CTYAEHTA BCEM LLUECTU
nepeYncneHHbIM nokasartensam. KomneteHUnn cdoopMmnpoBaHhI
MOJTHOCTLIO, UCMOMb3YITCA cucTemaTudeckn. Obyvarowminca B MoBbILLIEHHbIV OT1nuyHo
NosIHOM Mepe BrnageeT NOHATUIAHbLIM annapaToM AUCLMNIIMHLI YPOBEHb

(TeopeTnyecKkMMnN OCHOBaMU SUCLUNSIMHBI), CNOCOOEH
MNNICTPUPOBATL OTBET NpMMepamn, daktamu, NPUMeEHNTb
TEOpETMYECKNE 3HAHUS ON1S PELUEHNS NPAKTUYECKUX 3adau.
CTyOeHT AeMOHCTPUPYET BbICOKMI YPOBEHb BNageHus
[EeINoBON NEKCUKOM U HopMamK obLleHus B BusHec-cpeae.

OTBeT CTyageHTa Ha KOHTPOJSTbHO-U3MEePUTENbHbIV MaTepuan
He COOTBETCTBYET OAHOMY M3 NEepeyvnCrneHHbIX NokasaTenewn,
HO obyvatoLnncsa aaeT npaBubHbIE OTBETHI HA Ba3oBblIi ypoBEHb Xopoluo
AOnonHUTENbHbIE BONpockl. KomneTeHumu B Liernom
chopMMpOBaHbI, HO NPOSBAKTCA N UCMONb3YHTCS
dparMeHTapHo, He B NONTHOM 0ObEMeE, YTO BblpaXkaeTcsi B
oTAenbHbIX HETOYHOCTAX Npu oTBeTe. OTBET OTNMYaeTCs
MeHbLUEeN 06CTOATENbHOCTLI0, FNYONHON, 060CHOBAHHOCTLIO U
NMOSIHOTON, YEM MPU NOBbILLEHHOM YpOBHE COOPMMPOBAHHOCTU
komneTeHunn. CTyaeHT B Liernom BnageeT 4enoBbIM
WMHOCTPaHHbIM A3bIKOM, OOHAKO JOMNyCKaeT He3HaYMTeNbHbIe
OLWMOKN B peyun, MPUCYTCTBYIOT HapyLLUEHMS OeNOBOro aTMKeTa.

OTBET CcTyaeHTa Ha KOHTPOINbHO-M3MEPUTENbHLIA MaTepuan
He COOTBETCTBYET MobbIM ABYM U3 NEPEYNCIIEHHbIX
nokasarenemn, obyyarLninca gaeT HeNorHble OTBEThI Ha lMoporoBLIN YypOBEHb | YAOBMNETBO-
OOMONHUTENbHLIE BOMPOCHI, NOBEPXHOCTHO BNafeeT AEMNOBbIM puUTENBHO
cTunem obueHns B busHec-cpeae. KomneTteHumm
cchopMmnpoBaHbl B 00LLMX YepTax, NPOSIBISIOTCS U
NCNonb3yTCA CUTYaTUBHO, YaCTUYHO, YTO BblpaXaeTcs B
[OMNYyCKaeMbIX HETOYHOCTSX U CYLLIECTBEHHbIX OLLUMOKax npu
OTBeTE, HAPYLUEHNN JTIOTUKN U3NOXEHNS, HEYMEHUN
aprymeHTnpoBaTb U 06OCHOBLIBATL CY>XAEHUS U
NpodeCCMOoHarbHY NO3NLMIO.

OTtBeTt CTyAeHTa Ha KOHTpOJ'IbHO-I/l3MepI/1TeJ'IbeII;I martepunan




He COOTBETCTBYET MobbIM TPEM M3 NepeUnCrieHHbIX
nokasatenen. KomneteHunn He cPopMmnpoBaHbI, YTO
BblpaXkaeTcs B 6€CCUCTEMHbLIX, OTPLIBOYHLIX 3HAHUSIX,
AonyckaeMblx rpyobix npodeccuoHarnbHbIX OWnbKax,
HeyMeHUN CBA3bIBaTb TEOPUIO C NPaKTUKOW, yCTaHaBNuBaTb
MeXancumninHapHble CBs3W, (OPMYNIMPOBaTh BbIBOAbI MO
OTBETY, OTCYTCTBUN COOCTBEHHOM NMPOdEeCCUOHANbHOM
nos3nuun.

Heyposne-
TBOPUTENBHO
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